USA+4 More DMAS - P18+ who Spent $5,000 or More on a FLORIDA VACATION in the past 12 mos!

At
DISCOVER YOUR VACATION STATE Y
\! 1

~

4

gyt
=

\ "i"i{ 2=
LIVE MORE :
FLORIDAVE 1IN~

Complete Demographic, {7 Pt P
Psychographic, and Total S e | Tnpa €152 :
Media Usage Profiles of USA, L A
MINNEAPOLIS-ST. PAUL, ST.LOUIS, / hE =
CINCINNATI, and WEST PALM

BEACH DMA P18+ who Spent S % omecon’ .

$5,000 or More on a FLORIDA iy T
Vacation in the past 12 months b +
as of August 31, 2025. ’
e

DISCTVER

NETWORK

Aicadia%Pkecchobee,

{ ' -
This is how the Terminal is becoming the = B I R k
backbone to financial businesses of the future - The... €

And, Yes! You ARE Smart Enough to Read a Bloomberg Terminal. So get ready to Learn!

[((Amount spent on vacations past 12 months: $5,000 - $9,999 OR Amount spent on vacations past 12 months: $10,000 or more) AND (Places visited overnight or longer past 12 months: Orlando OR Places visited overnight or longer past 12 months: Other Florida))]




9.4% or 24,757,695 of USA Adults 18 or older who Spent $5,000+ on a FLORIDA VACATION in the past 12mos.
Typical Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos are 51.8 years
old (6.3% older than average) and have a $149,266 (56.5% higher than average) annual household income.
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[((Amount spent on vacations past 12 months: $5,000 - $9,999 OR Amount spent on vacations past 12 months: $10,000 or more) AND (Places visited overnight or longer past 12 months: Orlando OR Places visited overnight or longer past 12 months: Other Florida))]



9.3% or 362,912 of MSP DMA Adults 18 or older who Spent $5,000+ on a FLORIDA VACATION in the past 12mos.
Typical Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos are 53. years
old (8.6% older than average) and have a $171,360 (55.4% higher than average) annual household income.
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12.1% or 302,671 of STL DMA Adults 18 or older who Spent $5,000+ on a FLORIDA VACATION in the past 12mo‘ .
Typical Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos are 51. years
old (3.3% older than average) and have a $185,019 (84.2% higher than average) annual household income.
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I10.2% or 198,032 of CIN DMA Adults 18 or older who Spent $5,000+ on a FLORIDA VACATION in the past 12mo‘s.
Typical Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos are 54.7 years
old (12.4% older than average) and have a $177,663 (77.% higher than average) annual household income.
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23.2% or 442,894 of WPB DMA Adults 18 or older who Spent $5,000+ on a FLORIDA VACATION in the past 12mlos.
Typical Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos are 54.1 years
old (2.1% older than average) and have a $162,210 (59.4% higher than average) annual household income.
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9.4% or 24,757,695 of USA Adults 18 or older who Spent 55,000+ on a FLORIDA VACATION in the past 12mos.
Adults 18 or older who who Spent 55,000+ on a FLORIDA VACATION in the past 12mos are 62.2% more
likely to be a college graduate, 20.5% more likely to work full-time, 41.7% more likely to be married, 21.8%
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9.3% or 362,912 of MSP DMA Adults 18 or older who Spent $5,000+ on a FLORIDA VACATION in the past 12mos.
Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos are 54.8% more

likely to be a college graduate, 12.3% more likely to work full-time, 52.7% more likely to be married, 74.6%
more likely to be a parent of 1 or more children u
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[((Amount spent on vacations past 12 months: $5,000 - $9,999 OR Amount spent on vacations past 12 months: $10,000 or more) AND (Places visited overnight or longer past 12 months: Orlando OR Places visited overnight or longer past 12 months: Other Florida))]



12.1% or 302,671 of STL DMA Adults 18 or older who Spent $5,000+ on a FLORIDA VACATION in the past 12mos.
Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos are 82.8% more

likely to be a college graduate, 17.8% more likely to work full-time, 50.2% more likely to be married, 8.2%

more likely to be a parent of 1 or more children un
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10.2% or 198,032 of CIN DMA Adults 18 or older who Spent $5,000+ on a FLORIDA VACATION in the past 12mos.
Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos are 69.6% more

likely to be a college graduate, 29.3% more likely to work full-time, 53.7% more likely to be married, 21.1%
more likely to be a parent of 1 or more children u

iy .
} ‘.?, Education Levels: Adults 18 or older Employment: Adults 18 or older |( \q ) Marital Status: Adults 18 or older
A\
Some High School or Less (not graduate) ﬁ”z 5% Employed Full-Time or Part-Time 62 '1% Single, Never Married 9'9 29
3 i .2%
= 14.1% 61.6% : 81.3%
High School Graduate (12th grade or GED) Employed Full-Time (35 hours or more) Married
Some College Credit (no degree) Employed Part-Time (less than 35 hours) % Legally Separated | gi;ﬁ
fod 8.8% ” 60.3% . 6.9%
Associate's Degree (AA, AS, etc.) 11.3% White Collar 42.0% Divorced
23.6% 9.8% 3 1.6%
College Graduate (4 year college) 10.1% Blue Collar Widowed B 3.0%
31.9% " 23.3% 10.7%
Postgraduate Degree 13.7% Work From Home (most of the time or always) LGBTQ#+ (net) W s.4%
who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos u CIN who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos. ECIN who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos ECIN
Top-20 Occupations: Adults 18 or older Entrepreneurs/Government Workers kA1) ’M. Stage in Ll:fe_‘ Adults 18 or older
28.1% 8.8% 9.3%
: 21.8% 3.6% 5.9% 623 3.5% Parent of 1 or more Children under 18 I 9521'3%
18.8% = - B 3
- - Working Mothers . o 5;53'5%
103% 10.1% Small Business Owner  Self-Employed  Government Workers ) 6.6%
o Parent of 1 or more Children Under Age 2 Bl 6.8%
A8%  as% ooaa% 22% 3y 2% 43% 37% ST%  amx  sen 3.0%  27% 9.6%
14 2.1 11 05 o7 11 24% 18%8% 15%1.7% 15%1.4%  12% O 11% 0% 14%.9% Parent of 1 or more Children Age 2-5 th
HUHOE O ol cl 7 CE 7 T e B e i T —
& o > o » & & & & % & & o & & o $ 3 Parent of 1 or more Children Age 6- 11 2
AP A A B Y S A R A A S A S B T A A I 112%
C R S A R & & & e S S & F ; 17.0%
& s & % o & & & e & & & & & & o3 & Parent of 1 or more Children Age 12 - 17 [ —
& A AR A A O R L A 14.5%
o & & & 3 K & & P & & & o & ’ . 10.7%
ts)a‘p éc.qt \"7‘_@ i P & é‘(@ﬂo vePb Q)Q:P o (9“@9 v@ %éfé“' 0\4‘9 .‘,SF Parent of 1 or more Childrenin College - 6.1%
& & 4 o 5
Qx? < \@@"‘t\ .\éfb 0‘&‘“@ Grandparent of 1 or more Children under 18 _ 225995;6
‘é}’ q’o‘b &
who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos mCIN who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos mCIN

CIN DMA Scarborough R2 2025: Sep24-Jul 25 Qual Intab 247
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[((Amount spent on vacations past 12 months: $5,000 - $9,999 OR Amount spent on vacations past 12 months: $10,000 or more) AND (Places visited overnight or longer past 12 months: Orlando OR Places visited overnight or longer past 12 months: Other Florida))]



23.2% or 442,894 of WPB DMA Adults 18 or older who Spent $5,000+ on a FLORIDA VACATION in the past 12mos.
Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos are 52.% more likely
to be a college graduate, 34.8% more likely to work full-time, 43.8% more likely to be married, 16.4% more
likely to be a parent of 1 or more children un

iy .
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9.4% or 24,757,695 of USA Adults 18 or older who Spent 55,000+ on a FLORIDA VACATION in the past 12mos.
Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos are 33.2% more likely
to own their home, 57.7% more likely to own a higher valued home, 19.4% more likely to have a single-family

Vhome, 17.% more likely to have a dog.
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9.3% or 362,912 of MSP DMA Adults 18 or older who Spent $5,000+ on a FLORIDA VACATION in the past 12mc|ts.

Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos are 33.8% more likely
to own their home, 30.% more likely to own a higher valued home, 22.4% more likely to have a single-family

home, 40.1% more likely to have a dog.

Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4{®pPets in Home: Adults 18 or older
04.2% S
Single Family House (unattached) = — 49,
35,0%
Townhouse or attached Home g 10.0%
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Condominium I 1.5% Own a Cat s
15.9% ’ 30.7%
23.2% 6.3% 71.9% | 1.9%
4.4% . 1.3% Apartment  wy y
16,124 IETRED] 4,876 SR 306,707 8.6%
Rent Other Own Second Home Mobile Home or Manufactured 1.4% Own other type of Pet .
or Real Estate Home I 1.6% m
Property .
who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos mmMsp “ who who Spent §5,000+ on a FLORIDA VACATION in the past 12mos = MsP who who Spent $5,000+ ona FLORIDA VACATION in the past 12mos uMSP

¥Z4l Value of Owned Home: Adults 18 or older W Home Loans: Adults 18 or older

Average Value of Owned Home:

o who Spent 55,000+ ona FLORIDAVACATION inthe.. I SR S S5AT;8030
msp 421,551

M

1.5% 5- 0%

1.6% [

<8§150K S150K-S200K  $200K-$250K  $250K-$300K  $300K-$350K  $350K-SS500K  S500K-$750K $750K-S1M S1VH+ Home Mortgage Refinanced Home Equity own
w who who Spent $5,000 FLORIDA VACATION in the past 121 VISP Hare Marigags; Loati/Homs: Home/Brpery
‘who who Spen +ona inthe pasl mos N
Improvement  Outright (No
MSsP DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab 217 . Loan Mortgages)

All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[((Amount spent on vacations past 12 months: $5,000 - $9,999 OR Amount spent on vacations past 12 months: $10,000 or more) AND (Places visited overnight or longer past 12 months: Orlando OR Places visited overnight or longer past 12 months: Other Florida))]



12.1% or 302,671 of STL DMA Adults 18 or older who Spent $5,000+ on a FLORIDA VACATION in the past 12mc!)s.
Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos are 34.2% more likely
to own their home, 79.8% more likely to own a higher valued home, 19.4% more likely to have a single-family

home, 15.% more likely to have a dog.
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home, 16.8% more likely to have a dog.

10.2% or 198,032 of CIN DMA Adults 18 or older who Spent $5,000+ on a FLORIDA VACATION in the past 12m(!DS.
Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos are 36.7% more likely

to own their home, 35.% more likely to own a higher valued home, 26.4% more likely to have a single-family
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23.2% or 442,894 of WPB DMA Adults 18 or older who Spent $5,000+ on a FLORIDA VACATION in the past 12n%|05.
Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos are 21.6% more likely

to own their home, 34.2% more likely to own a higher valued home, 13.6% more likely to have a single-family
home, 18.6% more likely to have a dog.
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9.4% or 24,757,695 of USA Adults 18 or older who Spent 55,000+ on a FLORIDA VACATION in the past 12mos.
Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos are 3.6% more

likely to look up D-I-Y advice online, 17.5% more likely to always vote in local elections, 52.9% more likely

to belong to a gym, 55.9% more likely to fly domes
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to belong to a gym, 54.7% more likely to fly domes

9.3% or 362,912 of MSP DMA Adults 18 or older who Spent 55,000+ on a FLORIDA VACATION in the past...
Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos are 5.4% more
likely to look up D-I-Y advice online, 32.5% more likely to always vote in local elections, 73.3% more likely
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12.1% or 302,671 of STL DMA Adults 18 or older who Spent 55,000+ on a FLORIDA VACATION in the past...
Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos are 14.7% less likely
to look up D-I-Y advice online, 3.% more likely to always vote in local elections, 78.4% more likely to belong

to a gym, 75.5% more likely to fly domest
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10.2% or 198,032 of CIN DMA Adults 18 or older who Spent $5,000+ on a FLORIDA VACATION in the past...
Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos are 11.2% more
likely to look up D-I-Y advice online, 35.7% more likely to always vote in local elections, 59.5% more likely
to belong to a gym, 79.7% more likely to fly dome
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23.2% or 442,894 of WPB DMA Adults 18 or older who Spent $5,000+ on a FLORIDA VACATION in the past...
Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos are 3.5% more
likely to look up D-I-Y advice online, 26.1% more likely to always vote in local elections, 60.5% more likely

to belong to a gym, 53.5% more likely to fly domes
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[((Amount spent on vacations past 12 months: $5,000 - $9,999 OR Amount spent on vacations past 12 months: $10,000 or more) AND (Places visited overnight or longer past 12 months: Orlando OR Places visited overnight or longer past 12 months: Other Florida))]



Past 30-days QSR Users: Adults 18 or older
]
‘
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10times or more

= who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos
Avg. Monthly QSR Meals:

mUsA

Total Monthly QSR Users:
87.4%

3.4%
s

9.4% or 24,757,695 of USA Adults 18 or older who Spent $5,000+ on a FLORIDA VACATION in the past 12mos.
Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos are 4.8% more likely
to use QSRs past mo., 20.8% more likely to use Sit-Down Restaurants past mo., 31.4% more likely to use

Casinos past yr., 39.7% less likely to smoke cigar

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€ w

1time

2 times

3 times

11.8%

4 times

5 times %

7.1
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6-9times

10 times or more
EUSA
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Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)
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v [ 15.5%

£ Past 12 months Casino Activities: Adults 18 orolder

Slot Machines 27.2%
Table Games (Craps, Poker, etc.)
Bar / Nightclub
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Imported Beer v v Sports Betting
Microbrew / Craft Beer i Spa
Other Gambling Casinos visited past 12 months: Yes
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Used Past 30-days: Adults 18 or older
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Past 30-days QSR Users: Adults 18 or older
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= who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos mMsP

9.3% or 362,912 of MSP DMA Adults 18 or older who Spent $5,000+ on a FLORIDA VACATION in the past 12mos

Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION

in the past 12mos are 7.3% more likely

to use QSRs past mo., 16.8% more likely to use Sit-Down Restaurants past mo., 12.4% more likely to use

Casinos past yr.,, 4.6% less likely to smoke cigare
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Used Past 30-days: Adults 18 or older
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to use QSRs past mo., 15.% more likely to use Sit-Down Restaurants
Casinos past yr., 59.1% less likely to smoke cigaret

12.1% or 302,671 of STL DMA Adults 18 or older who Spent $5,000+ on a FLORIDA VACATION in the past 12mos
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10.2% or 198,032 of CIN DMA Adults 18 or older who Spent $5,000+ on a FLORIDA VACATION in the past 12mosi
Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos are 10.4% more

likely to use QSRs past mo., 20.1% more likely to use Sit-Down Restaurants past mo., 26.3% more likely to

use Casinos past yr., 71.6% less likely to smoke ciga
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Used Past 30-days: Adults 18 or older
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9.4% or 24,757,695 of USA Adults 18 or older who Spent $5,000+ on a FLORIDA VACATION in the past 12mos.
Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos are 36.5% more likely
to have a 401K, 34.% more likely to have an Auto Loan, 79.1% more likely to Invest/Trade Stocks Online,
20.4% less likely to pay with their Debit Card.

Investments Owned: Adults 18 or older

soncpes

¥ #l Financial Services Has and/or Uses: Adults 18 or older
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IRA (Individual Retirement Account) 36.7%
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Professional Services Used*: Adults 18 or older

Tax Preparation Service
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9.3% or 362,912 of MSP DMA Adults 18 or older who Spent $5,000+ on a FLORIDA VACATION in the past 12moé.
Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos are 27.1% more likely

to have a 401K, 50.7% more likely to have an Auto Loan, 83.6% more likely to Invest/Trade Stocks Online,

29.8% less likely to pay with their Debit Card.
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[((Amount spent on vacations past 12 months: $5,000 - $9,999 OR Amount spent on vacations past 12 months: $10,000 or more) AND (Places visited overnight or longer past 12 months: Orlando OR Places visited overnight or longer past 12 months: Other Florida))]



| 12.1% or 302,671 of STL DMA Adults 18 or older who Spent $5,000+ on a FLORIDA VACATION in the past...
Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos are 52.2% more likely

to have a 401K, 21.8% more likely to have an Auto Loan, 78.8% more likely to Invest/Trade Stocks Online,

| 25.2% less

likely to pay with their Debit Card.
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[((Amount spent on vacations past 12 months: $5,000 - $9,999 OR Amount spent on vacations past 12 months: $10,000 or more) AND (Places visited overnight or longer past 12 months: Orlando OR Places visited overnight or longer past 12 months: Other Florida))]



10.2% or 198,032 of CIN DMA Adults 18 or older who Spent $5,000+ on a FLORIDA VACATION in the past...
Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos are 46.1% more likely

to have a 401K, 28.4% more likely to have an Auto Loan, 95.1% more likely to Invest/Trade Stocks Online,

| 22.1%

less likely to pay with their Debit Card.
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[((Amount spent on vacations past 12 months: $5,000 - $9,999 OR Amount spent on vacations past 12 months: $10,000 or more) AND (Places visited overnight or longer past 12 months: Orlando OR Places visited overnight or longer past 12 months: Other Florida))]



: 23.2% or 442,894 of WPB DMA Adults 18 or older who Spent $5,000+ on a FLORIDA VACATION in the past...
Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos are 47.2% more likely

to have a 401K, 58.5% more likely to have an Auto Loan, 58.3% more likely to Invest/Trade Stocks Online, 9.%
| less likely to pay with their Debit Card.
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[((Amount spent on vacations past 12 months: $5,000 - $9,999 OR Amount spent on vacations past 12 months: $10,000 or more) AND (Places visited overnight or longer past 12 months: Orlando OR Places visited overnight or longer past 12 months: Other Florida))]



Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos spend an average of 3 days, 6

hours, 43 minutes and 13 seconds each week with All Forms of Media.
84.6% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos spend an avg. of 7 hours and 33
| minutes each week listening to All Local AM/FM Radio, representing 8.1% of total time spent with all forms of Media.
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[((Amount spent on vacations past 12 months: $5,000 - $9,999 OR Amount spent on vacations past 12 months: $10,000 or more) AND (Places visited overnight or longer past 12 months: Orlando OR Places visited overnight or longer past 12 months: Other Florida))]



Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos spend an average of 3 days, 16
hours, 16 minutes and 35 seconds each week with All Forms of Media.

92.9% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos spend an avg. of 7 hours and 32 minutes
each week listening to All Local AM/FM Radio, representing 7.9% of total time spent with all forms of Media.
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[((Amount spent on vacations past 12 months: $5,000 - $9,999 OR Amount spent on vacations past 12 months: $10,000 or more) AND (Places visited overnight or longer past 12 months: Orlando OR Places visited overnight or longer past 12 months: Other Florida))]



Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos spend an average of 3 days, 13
hours, 42 minutes and 55 seconds each week with All Forms of Media.

83.9% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos spend an avg. of 8 hours and 5 minutes
each week listening to All Local AM/FM Radio, representing 7.9% of total time spent with all forms of Media.
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[((Amount spent on vacations past 12 months: $5,000 - $9,999 OR Amount spent on vacations past 12 months: $10,000 or more) AND (Places visited overnight or longer past 12 months: Orlando OR Places visited overnight or longer past 12 months: Other Florida))]




Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos spend an average of 3 days, 17
hours, 22 minutes and 53 seconds each week with All Forms of Media.

90.4% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos spend an avg. of 8 hours and 13 minutes
each week listening to All Local AM/FM Radio, representing 8.3% of total time spent with all forms of Media.
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[((Amount spent on vacations past 12 months: $5,000 - $9,999 OR Amount spent on vacations past 12 months: $10,000 or more) AND (Places visited overnight or longer past 12 months: Orlando OR Places visited overnight or longer past 12 months: Other Florida))]



Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos spend an average of 3 days, 10
hours, 19 minutes and 48 seconds each week with All Forms of Media.

78.5% of Adults 18 or older who who Spent 55,000+ on a FLORIDA VACATION in the past 12mos spend an avg. of 6 hours and 55 minutes
each week listening to All Local AM/FM Radio, representing 6.6% of total time spent with all forms of Media.
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[((Amount spent on vacations past 12 months: $5,000 - $9,999 OR Amount spent on vacations past 12 months: $10,000 or more) AND (Places visited overnight or longer past 12 months: Orlando OR Places visited overnight or longer past 12 months: Other Florida))]



Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos spend an average of 2 days, 11
hours, 14 minutes and 51 seconds each week with All Forms of Ad-Supported Media.

80.2% of Adults 18 or older who who Spent 55,000+ on a FLORIDA VACATION in the past 12mos spend an avg. of 6 hours and 50 minut
each week listening to Local Ad-Supported AM/FM Radio, representing 9.3% of total time spent with all forms of Ad-Supported M
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[((Amount spent on vacations past 12 months: $5,000 - $9,999 OR Amount spent on vacations past 12 months: $10,000 or more) AND (Places visited overnight or longer past 12 months: Orlando OR Places visited overnight or longer past 12 months: Other Florida))]



Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos spend an average of 2 days, 16

hours, 55 minutes and 19 seconds each week with All Forms of Ad-Supported Media.
83.4% of Adults 18 or older who who Spent 55,000+ on a FLORIDA VACATION in the past 12mos spend an avg. of 6 hours and 34 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 8.5% of total time spent with all forms of Ad-Supported M
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[((Amount spent on vacations past 12 months: $5,000 - $9,999 OR Amount spent on vacations past 12 months: $10,000 or more) AND (Places visited overnight or longer past 12 months: Orlando OR Places visited overnight or longer past 12 months: Other Florida))]



Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos spend an average of 2 days, 15
hours, 16 minutes and 33 seconds each week with All Forms of Ad-Supported Media.

80.5% of Adults 18 or older who who Spent 55,000+ on a FLORIDA VACATION in the past 12mos spend an avg. of 7 hours and 42 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 9.8% of total time spent with all forms of Ad-Supported M
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[((Amount spent on vacations past 12 months: $5,000 - $9,999 OR Amount spent on vacations past 12 months: $10,000 or more) AND (Places visited overnight or longer past 12 months: Orlando OR Places visited overnight or longer past 12 months: Other Florida))]



Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos spend an average of 2 days, 22
hours, 5 minutes and 23 seconds each week with All Forms of Ad-Supported Media.

85.2% of Adults 18 or older who who Spent 55,000+ on a FLORIDA VACATION in the past 12mos spend an avg. of 7 hours and 28 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 9.1% of total time spent with all forms of Ad-Supported M
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[((Amount spent on vacations past 12 months: $5,000 - $9,999 OR Amount spent on vacations past 12 months: $10,000 or more) AND (Places visited overnight or longer past 12 months: Orlando OR Places visited overnight or longer past 12 months: Other Florida))]



Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos spend an average of 2 days, 14

hours, 51 minutes and 35 seconds each week with All Forms of Ad-Supported Media.
75.4% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos spend an avg. of 6 hours and 22
minutes each week listening to Local Ad-Supported AM/FM Radio, representing 7.6% of total time spent with all forms of Ad-Supported
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[((Amount spent on vacations past 12 months: $5,000 - $9,999 OR Amount spent on vacations past 12 months: $10,000 or more) AND (Places visited overnight or longer past 12 months: Orlando OR Places visited overnight or longer past 12 months: Other Florida))]



| Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos spend an
average of 8 hours and 27 minutes each day with All Forms of Ad-Supported Media. 80.2% listen to
Local AM/FM Radio for an avg. of 58.7 minutes/day.(Local Radio delivers 9.3% of Time with Ad-Supported Media.)
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[((Amount spent on vacations past 12 months: $5,000 - $9,999 OR Amount spent on vacations past 12 months: $10,000 or more) AND (Places visited overnight or longer past 12 months: Orlando OR Places visited overnight or longer past 12 months: Other Florida))]



Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos spend an
average of 9 hours and 16 minutes each day with All Forms of Ad-Supported Media. 83.4% listen to
Local AM/FM Radio for an avg. of 56.4 minutes/day. (Local Radio delivers 8.5% of Time with Ad- Supported Media.)
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[((Amount spent on vacations past 12 months: $5,000 - $9,999 OR Amount spent on vacations past 12 months: $10,000 or more) AND (Places visited overnight or longer past 12 months: Orlando OR Places visited overnight or longer past 12 months: Other Florida))]



| Adults 18 or older who who Spent 55,000+ on a FLORIDA VACATION in the past 12mos spend an
average of 9 hours and 2 minutes each day with All Forms of Ad-Supported Media. 80.5% listen to
Local AM/FM Radio for an avg. of 66.1 minutes/day. (Local Radio delivers 9.8% of Time with Ad-Supported Media.)
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Adults 18 or older who who Spent 55,000+ on a FLORIDA VACATION in the past 12mos spend an
average of 10 hours and 0 minutes each day with All Forms of Ad-Supported Media. 85.2% listen to
Local AM/FM Radio for an avg. of 64.1 mmutes/da\(Local Radio delivers 9.1% of Time with Ad- Supported Media.)
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Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos spend an
average of 8 hours and 58 minutes each day with All Forms of Ad-Supported Media. 75.4% listen to
Local AM/FM Radio for an avg. of 54.6 minutes/day.(Local Radic delivers 7.6% of Time with Ad- Supported Media.)
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[((Amount spent on vacations past 12 months: $5,000 - $9,999 OR Amount spent on vacations past 12 months: $10,000 or more) AND (Places visited overnight or longer past 12 months: Orlando OR Places visited overnight or longer past 12 months: Other Florida))]




Avg. Week All Audio (Persons & % Reach): Adults 18 or older

19,848,840 or 80.2% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the
past 12mos listen to Ad-Supported Local AM/FM Radio for an average of 58.7 minutes every day
representing 40.7% of all time spent daily with Ad-Supported Audio.
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302,635 or 83.4% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past

12mos listen to Ad-Supported Local AM/FM Radio for an average of 56.4 minutes every day
representing 39.3% of all time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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' 243,554 or 80.5% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 66.1 minutes every day
representing 44.9% of all time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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' 168,763 or 85.2% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 64.1 minutes every day
representing 45.7% of all time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older

Local AM/EM Radio

7 334,118 or 75.4% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 54.6 minutes every day
representing 39.2% of all time spent daily with Ad-Supported Audio.
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19,848,840 or 80.2% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the
past 12mos listen to Ad-Supported Local AM/FM Radio for an average of 58.7 minutes every day
| representing 40.7% of all time spent daily with Ad-Supported Audio.
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| 302,635 or 83.4% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 56.4 minutes every day
representing 39.3% of all time spent daily with Ad-Supported Audio.
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| 243,554 or 80.5% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 66.1 minutes every day
representing 44.9% of all time spent daily with Ad-Supported Audio.
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| 168,763 or 85.2% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 64.1 minutes every day
representing 45.7% of all time spent daily with Ad-Supported Audio.
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| 334,118 or 75.4% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 54.6 minutes every day
representing 39.2% of all time spent daily with Ad-Supported Audio.
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19,848,840 or 80.2% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic
Hits, Classic Rock, Country, and Pop Contemporary Hit Radio
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302,635 or 83.4% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, Country, Classic Hits,
Pop Contemporary Hit Radio, and Adult Contemporary.
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243,554 or 80.5% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Classic Rock,
News/Talk/Information, New Country, and Adult Contemporary.
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168,763 or 85.2% of Adults 18 or older who who Spent 55,000+ on a FLORIDA VACATION in the past
12mos listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country,
News/Talk/Information, Album Oriented Rock, and Classic Hits.
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17,552,043 or 70.9% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the
past 12mos watch Ad-Supported Local TV Stations for an average of 99.2 minutes every day
representing 30.9% of all time spent daily with Ad-Supported Video.
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262,149 or 72.2% of Adults 18 or older who who Spent 55,000+ on a FLORIDA VACATION in the past
12mos watch Ad-Supported Local TV Stations for an average of 124.5 minutes every day
representing 33.4% of all time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older

Local TV Stations

221,018 or 73.% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos watch Ad-Supported Local TV Stations for an average of 118.3 minutes every day
representing 34.2% of all time spent daily with Ad-Supported Video.
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157,192 or 79.4% of Adults 18 or older who who Spent 55,000+ on a FLORIDA VACATION in the past
12mos watch Ad-Supported Local TV Stations for an average of 146.2 minutes every day
representing 38.4% of all time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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330,399 or 74.6% of Adults 18 or older who who Spent 55,000+ on a FLORIDA VACATION in the past
12mos watch Ad-Supported Local TV Stations for an average of 90.2 minutes every day representing
25.9% of all time spent daily with Ad-Supported Video.
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17,552,043 or 70.9% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the
past 12mos watch Ad-Supported Local TV Stations for an average of 99.2 minutes every day
representing 30.9% of all time spent daily with Ad-Supported Video.
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262,149 or 72.2% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos watch Ad-Supported Local TV Stations for an average of 124.5 minutes every day
representing 33.4% of all time spent daily with Ad-Supported Video.
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[((Amount spent on vacations past 12 months: $5,000 - $9,999 OR Amount spent on vacations past 12 months: $10,000 or more) AND (Places visited overnight or longer past 12 months: Orlando OR Places visited overnight or longer past 12 months: Other Florida))]



| 221,018 or 73.% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos watch Ad-Supported Local TV Stations for an average of 118.3 minutes every day
representing 34.2% of all time spent daily with Ad-Supported Video.

Avg. Hours+Minutes/day with Ad-Supported
Video: Adults 18 or older
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157,192 or 79.4% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos watch Ad-Supported Local TV Stations for an average of 146.2 minutes every day
representing 38.4% of all time spent daily with Ad-Supported Video.

Avg. Hours+Minutes/day with Ad-Supported
Video: Adults 18 or older
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[((Amount spent on vacations past 12 months: $5,000 - $9,999 OR Amount spent on vacations past 12 months: $10,000 or more) AND (Places visited overnight or longer past 12 months: Orlando OR Places visited overnight or longer past 12 months: Other Florida))]



330,399 or 74.6% of Adults 18 or older who who Spent 55,000+ on a FLORIDA VACATION in the past
12mos watch Ad-Supported Local TV Stations for an average of 90.2 minutes every day representing

25.9% of all time spent daily with Ad-Supported Video.
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Local TV Station n Programs (Persons & % Reach): Adults 18 or older
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17,552,043 or 70.9% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the
past 12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News -
Evening, Comedies, Local News - Morning, Movies, and National/Network
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157,192 or 79.4% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Local News - Morning, Movies, Comedies, and Game Shows.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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News - Evening, Local News - Morning, Movies, and Dramas.
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| 19,196,871 or 77.5% of Adults 18 or older who who Spent 55,000+ on a FLORIDA VACATION in the
past 12mos use Ad-Supported Social Media for an average of 129.6 minutes every day representing
23.7% of all time spent daily with Ad-Supported Digital Media.
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300,206 or 82.7% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos use Ad-Supported Social Media for an average of 134.2 minutes every day representing 23.%
of all time spent daily with Ad-Supported Digital Media.
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220,876 or 73.% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos use Ad-Supported Social Media for an average of 128.2 minutes every day representing 25.%
of all time spent daily with Ad-Supported Digital Media.
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153,417 or 77.5% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos use Ad-Supported Social Media for an average of 114.7 minutes every day representing
21.2% of all time spent daily with Ad-Supported Digital Media.
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330,581 or 74.6% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos use Ad-Supported Social Media for an average of 134.1 minutes every day representing
24.2% of all time spent daily with Ad-Supported Digital Media.
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‘ 18,727,105 or 75.6% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the
past 12mos use Ad-Supported Facebook for an average of 44. minutes every day representing 34.%
of all time spent daily with Ad-Supported Social Media.
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300,095 or 82.7% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos use Ad-Supported Facebook for an average of 51.9 minutes every day representing 38.7% of
all time spent daily with Ad-Supported Social Media.
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220,876 or 73.% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos use Ad-Supported Facebook for an average of 44. minutes every day representing 34.3% of
all time spent daily with Ad-Supported Social Media.
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144,466 or 73.% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos use Ad-Supported Facebook for an average of 36.1 minutes every day representing 31.5% of
all time spent daily with Ad-Supported Social Media.
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330,581 or 74.6% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos use Ad-Supported Facebook for an average of 46.8 minutes every day representing 34.9% of
all time spent daily with Ad-Supported Social Media.
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18,727,105 or 75.6% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the
past 12mos use Ad-Supported Facebook for an average of 44. minutes every day representing 34.%
of all time spent daily with Ad-Supported Social Media.
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| 300,095 or 82.7% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos use Ad-Supported Facebook for an average of 51.9 minutes every day representing 38.7% of
all time spent daily with Ad-Supported Social Media.

Weekly 82.7% Avg. Hours+Minutes/day with Ad-Supported

Reach % 77.5% Social Media: Adults 18 or older
"Share of Ad-Supported Social Media"

=

who who Spent $5,000+ on MSP
% of Weekly a FLORIDA VACATION in
Time Spent
e the past 12mos
Social Media: 43.6% 43.5%
39.9%
36.4%
28.5%
26.4% 24.6% 25.9% 25.3%

21.3%

20.1% 20.9%

.m Bl
: 958,091 E 813,089 X 984,511

9.8% 10.6%

Weekly

Total T i

Persons & =t e
Reached: 300,095 3,013,266 ,621 1,416,029 ,087 1,693,170 1,095,776 ) 826,716 ) 411,306
-;vlel;lﬂel Facebook YouTube Video Instagram TikTok LinkedIn X Pinterest Reddit Snapchat WhatsApp
al nutes

Using Ad-Sup

®m who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos m MSP

MSP DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab 217 MINNEAPOLIS-ST. PAUL DMA  Scarborough R2 2025: Aug24-jul25 ~ Qual Intab 2,081 = Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. o for Anything _ =

[((Amount spent on vacations past 12 months: $5,000 - $9,999 OR Amount spent on vacations past 12 months: $10,000 or more) AND (Places visited overnight or longer past 12 months: Orlando OR Places visited overnight or longer past 12 months: Other Florida))]



| 220,876 or 73.% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos use Ad-Supported Facebook for an average of 44. minutes every day representing 34.3% of
all time spent daily with Ad-Supported Social Media.
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| 144,466 or 73.% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos use Ad-Supported Facebook for an average of 36.1 minutes every day representing 31.5% of
all time spent daily with Ad-Supported Social Media.
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330,581 or 74.6% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos use Ad-Supported Facebook for an average of 46.8 minutes every day representing 34.9% of
all time spent daily with Ad-Supported Social Media.

74.6% Avg. Hours+Minutes/day with Ad-Supported
Social Media: Adults 18 or older

"Share of Ad-Supported Social Media"

who who Spent $5,000+ on WPB
a FLORIDA VACATION in
the past 12mos

% of Weekly
Time Spent
Ad-Supporte
Social Media:

44.7% 43.8%

38.8%
36.0%

31.9%

25.4%
A% 229%  22.2% N

23.6%

18.9% 20.4%

Weekly

Total . = o 7
Persons 4.4% 4.1% O 3.9% B
Reached: 330,581 1,323,672 5 689,102 2 837,221 610,703 ; 512,267 % 436,980 z 365,507 421,517 i 100,107 i 389,729
Average Facebook YouTube Video Instagram TikTok LinkedIn X Pinterest Reddit Blogs/Message WhatsApp
Daily Minut
Mo Boards (read

Using Ad-Sup

Social Media:

= who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos = WPB

wea DMA Scarborough R2 2025: Aug24-Jun25 Qual Intab 659  WESTPALM BEACH-BOCA RATON  DMA  Scarborough R2 2025: Aug24-Jun25  Qual intab 2,687 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. o for Anything _ =

[((Amount spent on vacations past 12 months: $5,000 - $9,999 OR Amount spent on vacations past 12 months: $10,000 or more) AND (Places visited overnight or longer past 12 months: Orlando OR Places visited overnight or longer past 12 months: Other Florida))]



M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 1,802,535;
Social Media: 1,301,769; Local Radio: 1,245,797; Non-Prem. Cable: 789,268; Local TV:
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 26,941;
Social Media: 22,166; Local Radio: 19,144; Non-Prem. Cable: 10,582; Local TV: 9,359
reaching Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 26,661;
Social Media: 17,808; Local Radio: 15,345; Non-Prem. Cable: 12,769; Local TV: 9,588
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 14,400;
Social Media: 11,285; Local Radio: 10,721; Non-Prem. Cable: 7,245; Local TV: 5,737
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330,581 or 74.6% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos use Ad-Supported Facebook for an average of 46.8 minutes every day representing 34.9% of
all time spent daily with Ad-Supported Social Media.
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[((Amount spent on vacations past 12 months: $5,000 - $9,999 OR Amount spent on vacations past 12 months: $10,000 or more) AND (Places visited overnight or longer past 12 months: Orlando OR Places visited overnight or longer past 12 months: Other Florida))]



23,479,345 or 94.8% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the
past 12mos spend an average of 67.2 minutes per day driving, seeing Billboards and Signs. 67.%
Listen to Local Radio Stations Out-of-Home for an average of 35.6 m
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354,154 or 97.6% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos spend an average of 64.8 minutes per day driving, seeing Billboards and Signs. 69.7% Listen
to Local Radio Stations Out-of-Home for an average of 34.2 min
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295,995 or 97.8% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos spend an average of 66.6 minutes per day driving, seeing Billboards and Signs. 67.3% Listen
to Local Radio Stations Out-of-Home for an average of 40. minu
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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428,361 or 96.7% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos spend an average of 66. minutes per day driving, seeing Billboards and Signs. 63.1% Listen to
Local Radio Stations Out-of-Home for an average of 33.1 minu
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23,479,345 or 94.8% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos spend an average of 67.2 minutes per day driving, seeing Billboards and Signs representing 42.3%
of all Time Spent with Ad-Supported Out-of-Home Media.
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354,154 or 97.6% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos

spend an average of 64.8 minutes per day driving, seeing Billboards and Signs representing 40.1% of all
Time Spent with Ad-Supported Out-of-Home Media.
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295,995 or 97.8% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos

spend an average of 66.6 minutes per day driving, seeing Billboards and Signs representing 43.5% of all
Time Spent with Ad-Supported Out-of-Home Media.
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194,199 or 98.1% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos

spend an average of 102.3 minutes per day driving, seeing Billboards and Signs representing 54.% of all
Time Spent with Ad-Supported Out-of-Home Media.
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Weekly

Reach "Share of Ad-Supported OOH Media"

who who Spent $5,000+ on CIN
a FLORIDA VACATION in
the past 12mos

71.2% 74.4%
. C

O0H Media:

42.6% 40.9%

13.9% 14.4%

12.4%
. 9.5% 9.4% 10.7%
6.6%
Weekly
Total
Persons e—————— —— —_—
B 1,685,491 1,278,681 1,273,813 ) 1,871,430 X 685,784 X 679,535 127,849 , 74,840 82,192 ;! 206,097
Billboards & Signs AR/FM Radio Walking in Towns, Grocery Stores Shopping Malis Restaurants & Bars  Stadiums & Arenas Airports Health CIubs}Gyms Doctors'
Average (Weekly Drivers) Cities, Downtown
Daily Minutes

Offices/Hospitals
with Ad-Supported Arees

550 JETER 332
® who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos mCIN

CIN DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 247 CINCINNATI DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 2,033 = Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. soeﬁ_al for Anything , =

[{{Amount spent on vacations past 12 months: 55,000 - $9,999 OR Amount spent on vacations past 12 months: S10,000 or more) AND (Piaces visited overnight ar longer past 12 months: Orlando OR Places visited overnight or fonger past 12 months: Other Florida))]




428,361 or 96.7% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos

spend an average of 66. minutes per day driving, seeing Billboards and Signs representing 45.5% of all
Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
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354,154 or 97.6% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos spend an average of 64.8 minutes per day driving an average of 37.7 miles each day and are
92.% more likely to use MN 100 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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295,995 or 97.8% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos spend an average of 66.6 minutes per day driving an average of 38.7 miles each day and are
76.% more likely to use Highway 94 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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194,199 or 98.1% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos spend an average of 102.3 minutes per day driving an average of 59.5 miles each day and are
173.3% more likely to use Bridgetown Road than the Metro avera

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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428,361 or 96.7% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos spend an average of 66. minutes per day driving an average of 38.4 miles each day and are
86.4% more likely to use PGA Blvd than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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97,161 or 32.1% of Adults 18 or older who who Spent 55,000+ on a FLORIDA VACATION in the past
12mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.2 minutes every day
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Direct Mail Advertising (excluding Catalogs)

Local Daily Newspaper(s) (Daily+Sunday)

41,602 or 21.% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
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140,718 or 31.8% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10. minutes every day
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Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Cable TV Networks

Local Broadcast TV

"Advertising Actions"

P18+ who Spent $5,000 or More on a FLORIDA VACATION in the past 12 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

100,055,454 37.7%
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Newspapers
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Audio Streaming Services

Billboards

m P18
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Local Broadcast TV
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Video Streaming Services

"Advertising Actions”

P18+ who Spent $5,000 or More on a FLORIDA VACATION in the past 12 months
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"Advertising Actions”
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Websites
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"Advertising Actions"

P18+ who Spent $5,000 or More on a FLORIDA VACATION in the past 12 months
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